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Google Analytics Overview – June 2021

Peregrine Website Performance Report - Confidential AviaGlobal Group / Peregrine 7 July 2021 2

 Analytics are showing an increase in site visits in June, with several days peaking over the May average of around 12 per weekday

 Over 80% of visits are “new” visitors, mostly using desktops, with demographics showing broad age and gender ranges



Website Support Activity – June 2021

• Content Updates
• Supporting 21 June announcement of Multi Aircraft AML STC for ACA Systems

• Created home page post in “Latest News” section

• Posted press release to “News” page
• Added STC/AML files to “Our STCs” page, with “Breaking News” banner

• June “Message from Dave” highlighting Peregrine’s presence at AEA 2021

• Technical & Legal Updates
• Added “reCAPTCHA” to login, comment, contact and user registration forms to improve security

• Performed monthly privacy conformance form updates

• Implemented page caching plugin to improve website responsiveness

• Set up website redirects to track traffic coming from campaign QR codes (e.g. AEA 2021, etc.)
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Peregrine.aero now showing in Page 1 of relevant 
Google searches for STCs…SEO is working!

 aca stc  emb-120 stc
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 ads-b stc



User Engagement – June 2021
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About 1/3 of the 
website visitors stay for 
a deeper look, and visit 

a number of pages



Visitor Behavior Flow – June 2021
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Of these deeper 
dive visits, the focus 

is on contact, on 
STCs, on who 

Peregrine is, and on 
the “Message from 
Dave”.  These are 
the pages where 

can most effectively 
focus our dynamic 

content.



Visitor Acquisition – June 2021
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Nearly half of all visits 
come via search 

engines, the great 
majority from Google.  

This reinforces the 
need to focus on 

positioning on Page 1 
of relevant search 

terms.



Key Takeaways
• Site traffic continues to improve, but activity levels (email campaigns, press releases, “latest news” blog 

postings) need to increase to hold this trend

• Activity around AEA appears to have generated website visit activity – content was well synchronized with 
show – should do the same for Oshkosh

• Website technical and functional aspects are working well – AGG will continue work on look & feel, page 
loading speeds and overall responsiveness
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 So how do we translate website strategy into new business?
 The role of the Peregrine website is to communicate skills and capabilities to potential customers and to 

build contacts with these prospects in order to win engineering contracts – Peregrine’s current bread & 
butter.  For this to succeed, Peregrine must remain high on Google search results, preferably on Page 1 of 
relevant search criteria.

 The best way to do this is to ensure that the website is alive and dynamic, by posting news and company 
information regularly, by varying the content on pages ranking high in visits, and by offering content of 
value to the industry as a whole.  Google Analytics helps us to achieve strategic targeting of this dynamic 
content by showing us what pages people are looking at, and with what depth of interest.



Annex 1
Website Performance since 1 April 2021 Launch

Extracts from Google Analytics reports on peregrine.aero metrics
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Audience Overview (since launch)
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Dates of Email 
Campaigns



Demographics Overview (since launch)
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Collected data shows broad 
demographics in visitors



Geographic Overview (since launch)
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Website is being visited on 
a global basis, most likely 

due to search results.



Engagement Overview (since launch)
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27% of 
sessions 
lasted 1 

minute or 
more, with 
11% lasting 
more than 3 

minutes



Acquisition Overview (since launch)
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Note that bounce rates and organic search 
performance for the Peregrine site are 

both excellent!



Search Console – Landing Pages (since launch)
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This report gives an indication 
of what pages were most 
often accessed by search 

queries, again indicating a very 
low bounce rate, meaning that 
visitors continued to explore 

the site after a search engine 
landed them on these pages.



Search Console – Search Term Cloud (since launch)
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Highlights the 
250 Google 

search terms 
most frequently 
leading to the 
peregrine.aero 

URL – larger font 
means more 
frequency of 
occurrence



Top 15 Downloads (since launch)
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Trig TT31 Transponder ADS-B Out Installation, Part 23 AML (500+ Aircraft Models)
Garmin GTX 335/345 Remote Transponder ADS-B Out/In Installation Part 25 AML (Legacy Falcon, Hawker and Learjet Models)
Trig TT31 Transponder ADS-B Out Installation, Part 23 AML (500+ Aircraft Models)
BendixKing KT 74 Transponder ADS-B Out Installation, Part 23 AML (500+ Aircraft Models)
BendixKing CAS 67B TCAS II Change 7.1 Installation, Part 25 AML (Legacy Gulfstream, Falcon, Hawker, Challenger Models)
BendixKing KT 74 Transponder ADS-B Out Installation, Part 23 AML (500+ Aircraft Models)
Trig Avionics TY96 VHF COM Radio Installation Part 23 (500+ Models)
Garmin GTX 335/345 Remote Transponder ADS-B Out/In Installation Part 25 AML (Legacy Falcon, Hawker and Learjet Models)
DAC International CMA 6800 EFIS Displays (ED-800 Replacement) Part 29 (Sikorsky S-76B and S-76C)
Trig TT22 Transponder ADS-B Out Installation, Part 29 Sikorsky S-76A, S-76B and S-76C Rotorcraft
Hawker 4000 STC Press Release
Trig TT22 Transponder ADS-B Out Installation, Part 23 AML (300+ Aircraft Models)
Trig TT22 Transponder ADS-B Out Installation, Part 23 AML (300+ Aircraft Models)
BendixKing KT74 Transponder ADS-B Out/In Installation Part 27 AML (Includes Airbus, Bell, MD Helicopters and Robinson Rotorcraft)
BendixKing KT74 Transponder ADS-B Out/In Installation Part 27 AML (Includes Airbus, Bell, MD Helicopters and Robinson Rotorcraft)

STCs are the clear winner, but the Hawker Press Release made a nice showing!



Annex 2
Detailed Performance Statistics
June 2021
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Top Posts/Pages – June 2021
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Top Exit Pages – June 2021
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Top Download Links – June 2021
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Top Landing Pages – June 2021
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